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“The results of our study show that our booking technology, combined with 

FirstView’s 3D and 360º immersive content, not only makes communication 

easier, but also has a direct impact on the revenue of our hotelier clients.”

Rebeca González
Managing Director, Roiback

F I R S T V I E W  H E L P S  R O I B A C K 
D O U B L E  T H E I R  W E B  C O N V E R S I O N
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Roiback is an international company specializing in the 

management of direct sales channels for hotels and resorts. 

Created in 2010 in Palma de Mallorca, it offers solutions to 

more than 1,500 hotels in 50 countries, to increase their direct 

online sales and profitability. FirstView is an international 

company with offices in the USA and Spain, dedicated to the 

development of marketing and sales tools for hotels, based 

on the use of 3D, 360° and Virtual Reality technology, with a 

portfolio of more than 2,500 immersive experiences.

A year ago, both companies signed a Collaboration Agreement 

to extend the use of these innovative virtual reality tours to 

the hotels using Roiback’s direct sales solutions. The goal was 

to improve the online user experience and increase web 

conversion, by refining information about the hotel product. 

At last, hotels would not be limited to the use of static images, 

but instead would have the possibility to show their future 

clients all the hotel’s features in great detail, by using one of 

the most advanced immersive technologies on the market.

3 Roiback  -  www.roiback.com  -  (+34) 971 406 149  -  info@roiback.comFirstView  -  www.firstview.us  -  (+34) 660 47 36 57  -  info@firstview.us



The first step was to integrate the immersive content into the most viewed areas of the website, beginning with the 

Photos and Videos Gallery, as well as certain key sections such as Rooms. Using tracking technology on the areas most 

viewed by users, we were able to appreciate how FirstView 3D/360º tours increased the number of clicks and time 

spent browsing the site.

After demonstrating that this immersive content had greater user consumption 

than ordinary photos and videos, the second integration step began, consisting of 

inserting FirstView’s content into the booking engine, for each room category.

In this case, Roiback’s implementation showed the possibility of clicking on the 

image of the room to get a better look right from the outset. As the user clicked on 

the image, a lightbox would open automatically starting the 3D tour of the room. 

This same, non-invasive window, showed a small description of the room as well as 

its principal characteristics, accompanied by small icons for quick, effective visual 

identification by the viewer.

THE SOLUTION
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The behaviour of online users was analyzed for a period of one month. Three hotels from 

very different sectors were chosen: an urban hotel in Madrid, an all-inclusive Mexican 

Caribbean resort, and a holiday hotel in Mallorca. During this period, using an A/B test, 

users would randomly access two different booking 

engines (for the most expensive room typologies): 

50% of users accessed the usual booking engine, 

i.e., without 3D/360º content, whilst the remaining 

50% had the opportunity to see FirstView’s 

immersive content at the time of booking.

The results were swift and could not have been more positive. Of a total of almost 6,000 

users analyzed, the web conversion of those who were shown the virtual tour option 

increased by at least 109.6 percent, compared to those users who viewed traditional 

content. Even among certain user groups, the conversion increased by 2.49 percentage 

points compared to users who did not see FirstView’s immersive content.

If you would like further information about this study or about how Roiback and FirstView 

can help you increase the conversion of your direct channel, please contact us via email 

or telephone. Our contact details can be found at the bottom of this page.

“Where it seemed almost impossible to 

increase conversion by even a few tenths, 

we managed to increase it by at least 

110%! Considering the increasing growth 

of the direct channel, we are looking at 

the investment with the highest ROI that 

a hotel can make today.”

Antonio Batanero
CEO, FirstView

THE RESULTS

5 Roiback  -  www.roiback.com  -  (+34) 971 406 149  -  info@roiback.comFirstView  -  www.firstview.us  -  (+34) 660 47 36 57  -  info@firstview.us



FirstView
www.firstview.us
(+34) 660 47 36 57
info@firstview.us

Roiback
www.roiback.com 
(+34) 971 406 149
info@roiback.com


