
Smart Bidding combined with 
data trend analysis, a success 
even in times of crisis.

Oasis Hotels & Resorts is a hotel chain with four complexes divided into 9 

hotels in the Mexican Caribbean located in Cancun.

Cancún, México  •  https://oasishoteles.com/

CASE STUDY

The results

Oasis Hotels & Resorts was able to maintain a certain stability of

generated bookings during the worst months of the pandemic, even

when the demand was almost non-existent. Above all, being to

maintain optimal profitability ratios on the marketing campaigns

without being forced to cancel them. This allowed us to accelerate

the investment, to be profitable in the process and to start the first

half of 2021 with a lot more strength and very encouraging

numbers. The key ratios speak for themselves.

.

"Continuing to invest in marketing actions 
even with low demand has been key to a 
faster recovery. For Oasis Hotels & Resorts, 
the Smart Bidding strategies 
recommended by Roiback have been key."

- Fernando Pereira - Digital Media Director Oasis Hotels and Resorts

The challenge

During the first two quarters of 2020, Oasis Hotels & Resorts faced 

a major and extraordinary challenge. The social instability, 

restrictions and uncertainty caused by the pandemic sunk the travel 

demand and hotel bookings. In addition, the economic and mobility 

forecasts were not very encouraging either. The dilemma: be 

cautious and pause all campaigns; or go for a strategy focused on 

long-term results.

The approach

It was decided to go for the long-term strategy: keep campaigns live 

and running, continue working on the top of mind strategy, but 

applying data trend analysis in combination with Smart Bidding 

technology, relying on tools such as "Hotel Insights with Google" to 

analyse the search trend in the sector by market week after week. 

This monitoring allowed us to react quickly and make the 

appropriate adjustments at any given moment. In addition, 

campaigns were restructured during this period following the 

Modern Search (former Hagakure) model for account structuring, 

which in combination with automatic bidding strategies allowed us 

to take full advantage of the potential of Google’s machine learning.

Partnering with Roiback

Oasis Hotels & Resorts digital marketing partner Roiback suggested 

this new approach to face this challenge. The combination of 

Google's data trend tools, our BI and our know-how about the 

region, resulted in a significant growth in global bookings, 

especially for the direct channel.

4x
increase in 
bookings in 
2021 vs 2020

-14%
in CPA costs 

10$
ROI was kept at 
profitable levels

About Google Ads: Google Ads is a digital advertising solution for businesses of all sizes. Whether you’re a small business owner or enterprise marketer, Google Ads 
delivers reach, relevance and trusted results to help you grow your business. Learn more at ads.google.com/home.
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